Selling on Moja



Storefront Overview

* Your storefront is available 24/7 and can work for you even when you are not.

* This is your first impression to every potential customer on Moja. All who are
searching for products will evaluate your level of trust, quality, and products
kS)clsecljc on how you showcase your business and products or services in your

toretront.

* You will need the best logo you have of your business, and the best picture you
have that represents your business and a short paragraph that describes your
business to someone who has not yet met you or done business with you.

* Consider which products you want to sell on your storefront including any
variations (sizes, weights, color, etc.) You will also need good quality product
photos, which we are happy to help with.

Lets get started! @rosn



Step 1: Create Storefront

Cancel Storefront Profile

) Edit

Storefront Name

@ Location

Product & Service Offering

About This Storefront

you sell

Go to your personal profile, by tapping on ?/our rofile pic on
the lower right of the app. Then tap on “Sell on Moja” from
your Personal Profile page. Tap continue to Sell on Moja.

B |

Start by choosing:
A photo that best represents your business

Your logo (note: depending on the size/orientation of your
logo, this could also be #2.

Now add your Storefront name (this should be the same as
the name of your business) and location. Tap Save on upper
right hand side of screen.

Now enter what your business sells (tap save) and
Type a description of your business. (tap save)

Finally, tap the Create Profile button to finish.

Qmoia



Storefront example

nat do you notice?
nat do you like?

hat don’t you understand?

Storefront

Grain & Seed Distributors
0 ('ﬁ:._:'i-'_l:.v

e Message Seller G Add as Connection

orefront About Connections

Shared Connections

@ Nimieh Sleweon
0 Accra, Ghana

im ® &



het’s walk through this “home screen”, because as a business owner you will be spending a lot of time
ere.

First, at any point, you can switch between your personal profile (your personal purchases, wallet,

connections, etc.) and your storefront profile. Just like in real life, Moja separates your personal

and business communication, purchases and connections. Tap here to switch between business
w Ghana Shea, Ltd and personal.
..... Profile
) Storefront sales - Tap here to see your sales: ones in negotiation, those that are in process (open)
Q Switch to : and completed orders.
John Arko

Storefront orders - Tap here to view items your storefront is purchasing: ones being negotiated,

Storefront Sales : those in process and completed orders.

Storefront Orders : Storefront inventory: add, edit, hide or remove products.

Storefront Inventory

Storefront settings - Here is where you describe your Storefront shipping details. Note: These
Storsfront Setlings , details can be edit at the product level, if applicable

Review the Terms & Policies of the Moja App.

Terms & Policies

Remember: Any time you want to get back to this menu to manage your storefront, or switch back

to your personal account, tap here.
Qmoa

Now, tap Storefront Inventory and lets get started adding your products!



Product Overview

@ Ghana Shea, Ltd
‘t‘

@
Organic Shea Bulk, 25 Ibs

GH¢350.0

Quantity 1

= o

On Moja, your products are selling themselves even when you’re
done with your business day. Taking time to put your best foot
forward with each product is perhaps your best investment of time
into the Moja app.

Why are Product pages important?

Customers are always looking for products to buy. Moja gets your
products in front of people you may never meet, allowing you to
showcase your products to customers in an environment they can
trust.

How will people see my Products?

There are multiple ways for people to find your products in the Moja
app. Customers will find KOU products through your product
searches, business searches and network connections.

A quick checklist to set up your Product pages:

As you go through the setup process, you will be asked to provide a
few key pieces of information. It is worth spending a few extra
minutes identifying or creating:

* The best photos you have of your products; showing the appeal
and quoh{x/ that you want to convey. Don’t have good photos? Let
us know. We are here to help!

* The variations and quantities you will want to sell of each
product.

* A short paragraph that describes your product to someone who

has not yet met you or done business with you.
Qmoia



STEP 2: Add items

Cancel New Item Save
First, add Item Name. This is what the shopper will see in their list of
category or search.

Item Name
Tip: Your title can be descriptive, but don’t make it too long. The app’s
“Power Search” will will search both your title and description an

Item Description variations.

' Item Categories Add your product description. Put complete description that includes all
color, size or other variations of your product. Consider this space an
excellent place to market the special nature of your product or service

. Item Photo and what makes your product unique.

[ varations Choose the appropriate categories for your products by tapping on the

box of the category choice(s) and then tap save. It is important to
choose only categories that apply to your product.

Photo: This is the photo that will show in the marketplace, your
storefront and should represent your product best. Note that you will be
able to add additional photos in the stpes below. Choose the best
quality photo that best represents your product

This is where put the specifics of your item. See the next page for step-
by-step instructions.

A ¢ moua



Cancel Item Variation

Variation Title

S 1.0

Can Buyers Negotiate This Item?

Not negotiable
Negotiable

Negotiation only

Is this product still available?

Item is available and in stock

Is shipping available for this product?

Shipping is available

Product variation photos

Save

Step 3: Add product details

Type up a more detailed description of your product. Rather than just repeating the
item name, here is where you put details that make this item unique - quantity,
weight, size, packaging, color, etc.

TYpe in the price you want your customer to pay for your product. Note: you will be
allowed to decide whether this price is negotiable in'the next step.

Choose whether the product is Not negotiable (fixed price), negotiable, or if your
customer must negotiate.

If you want to hide the product in your storefront because you are out of stock, or
don’t sell the product anymore (and might in the future), tap here make your item not
available for purchase.

If you want to make your Broduct ONLY available for pickup from the buyer, tap here
to turn off shipping availability.

Item Photos: You can add up to 5 additional photos of your product here. While only
1is required, it ?ives you the opportunity to Uf)lOOd addijtional photos that show
other aspects of your product (%ockoging, color, details).

When you are done with this variation, tap Save

If you have additional variations for this item, add as many variations as you need.

QD Moa



Overview of the Selling process

Motification that an Buyer pays for Seller Seller ships as Buyer receives Buyer receives
order has been placed, order with receives agreed with shiprment and notification that
Order appears as Open - rmokile money - notification - buyer and - confirms - the order has
Order in Storefront and those funds that the order marks the order product is been shipped
Sales for both buyer are held has been paid as shipped received

and seller. fiar.

0 !
: . R
The order process is designed for you to step
through the process, being notified at each

d “ . f . . Buryer or buyer's Seller confirms Funds are

step and allowing Tor communication - agent arrives to pick - order as - released to seller.
up order and marks complate. Order s now a

between you and the customer at every ordor 2 picked up. .

point along the way.

As the seller, you control leading the
customer through the sales process and

Moja makes it easy for you to proactively @ MOJA
communicate with the buyer.



Notifications lead you.

Connect Requests

2

Margaret Okeke would like to connect.

Add Connection Remove

Margaret Okeke would like to connect.

Add Connection Remove

You have a negotiated order from
Storefront B ready for checkout.

Storefront B cancelled order #69395010.

Storefront B has shipped order
#69395010.

Your network is really growing! Have you
tried posting something to your entire

network?
(3]

Tap on
notifications to be
brought to the
next step



Storefront Sales: list of orders

l& Kali Bello

Waiting for buyer to pay for order

Date Created: 3/27/18
Order ID: 5GK52A94E51
Total: GH¢78.00

Order Details
fa Kali Bello

You have 5 days to ship this order

mﬁ'&é@e_

Tap to see orders in negotiation, open orders and
completed orders.

Tap to see buyer profile or to message them.
This area tells you what happens next.

High level order details — date, ID and total price.
Pictures show what was purchased.

Tap here to see full order details.

QD mMoia



How to negotiate

(— Negotiation Cancel

Apply A Discount To This Order

Select a price for the order and add a note about the
discount applied.

Original Total

-GH¢ 8.00 GH¢78.00

Note to Buyer:

| accept this negotiated price we agreed to in
chat. I've taken GH¢8 off the order to let you
pick it up.

By clicking Send Order to Buyer, you are agreeing to

these negotiated conditions.

Iltems In This Order

Grain & Seed Distributors
Hand-Ground Fine Pearl Millet

Total GH¢70.00

Send Order To Buyer - .

Cancel Order

Negotiations happen via
communication between buyer and
seller based on a specific order (not
shown).

Once a final price is decided upon:

You can edit the order total to reflect
your agreed upon discount

Add a note to the buyer

The updated order total is sent back to
the buyers’ cart. The rest of the sale

proceeds in the reqular way.
Qmoa
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